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Volkswagen remains solid vs. world market

No. of units in

Volkswagen Group:
Europe

including Germany
North America

Volkswagen of America
South America
Asia-Pacific

Global sales
Compare to: World market

Jan-Jun
2009

1,771,000
663,000
222,000
135,800

402,200
725,700

3,121,000

Change

in %

-11.5
+18.5
-12.5
-16.6
+0.1
+18.9

-4.4

July
2009

286,900
113,700
41,100
20,590
74,400
139,300

556,900

Change
in %

-3.0
+26.9
-3.1
+0.7
-1.8
+ 58.0

+6.7
-16.0
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VOLKSWAGEN

CGROUF OF AMERICA

Vehicle Sales Worldwide Jan. - June 2009 "

Million vehicles Change y-0-y
Toyota 3.56 -26.0%

GMY 3.55 -21.8%

Volkswagen Group |, : 12 - 4.4%
Renault/Nissan 2.65 - 20.6%
Hyundai/Kia 2.15 -2.4%

Ford 2.15 -33.3%

PSA 1.59 - 14.0%

Honda 1.45 - 28.2%

Suzuki 1.15 -10.1%

Fiat? 1.11 -16.8%

Daimler 0.77 -27.3%

Chrysler® 0.66 - 44.1%

BMW 0.62 - 19.5%

Mazda 0.56 -24.9%

Mitsubishi 0.43 -34.4%

1) New GM (excl. Opel/Vauxhall, Pontiac, Saturn, Saab, Hummer): 2.69 mill. / -17.7%. 2) Excl. associated companies. 3) Partly estimated. Source: ManufacturersOdata.
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Total Industry Development USA 2009

Volkswagen

+0.7% '

Subaru
BMW
Honda
Kia

Nissan
Mazda
Hyundai
Toyota
Suzuki
Ford

GM
Mitsubishi
Chrysler
Daimler
Total industry

Frank Fischer

+34.2%

+11.9%
-10.8%

-56.7%

-49.7%

-12.2%
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Introduction of new Jetta SportWagen

Pv-"

4 New Jetta SportWagen arriving
at US dealers in September

4 Top sellerin its class

4 Award-winning TDI
Clean Diesel technology

4 Featuring the n
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Current Status August 2009

4 April 20t Start of building Prototypes

4 May 9th Construction of the Training Center started

4 May 14t Wall Raising Ceremony

4 June 8t Roofing of the paint shop started

4 June 19t Order placed for equipment of paint shop

4 June 24t First column of VW Academy

4 July 24th Basic electrical equipment for all buildings awarded
4 July 318t Assembly and conveyor equipment awarded

4 August 21t Bodyshop equipment awarded
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The four columns of the project

Chattanooga Operations

Product
Plant
Parts
People

Administrative Functions
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4 Design freeze finished this month
4 19 of 40 Prototypes (BiW) have already been built in Wolfsburg
4 Evaluation drives will start October
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CGROUF OF AMERICA

Technical
Center
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VOLKSWAGEN

CGROUF OF AMERICA

August 2009

=R & - g S &

Plant construction is on schedule
|4 80% of equipment (body, paint, assembly shop)
| has been awarded
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CGROUF OF AMERICA

N

Team Approach for Equipment Installations

Chattanooga

Assembly

Body Shop

Team

Paint Shop

VOLKSWAGEN

‘ Status plant / Bauliche Hiille, Infrastruktur | Maschinen und Anlagen

Timing situation / Terminsituation VFF PVS  0-Serie  SOP
vy v v
2008 | 2009 2010 2011 [ process
8 9101112|1 2345678 910111212345678 910111201 2
i
Body Shop . J G
Building 9) _~ |nstallation (6) i 1: Qe
T T L}
I i
Paint Shoj ildi N ! :
P ‘ =it EO) Installation (9) | ) i . O
[ ! 1 |
i
Assembly ‘ Building (9) Installation (6) i : O .
L L]
I Pl i
Technical Center ‘ Building (7) Install.(4) > : : : (GIX@)
T H
i LI
i [
Infrastructure Plant Layout (20) i L .
] ] ] LI
] T T T
Site preparation < Awarding Equipment =3 Paint external
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19th August 2009 | Handout to Advisory Committee

VWGoA Chattanooga Operations, LLC

Central
Planning

Partners
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VWA411: Extension of assembly line sections
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Required area for extension to
shorten takt time
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GROUP OF AMERICA

Volkswagen Group of America
Chattanooga Operations LLC
- Purchasing -

Tom Loafman

Frank Fischer
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ROUP OF AME

VOLKSWAGEN PATH

Godl

Vehicle: 5% - SOP

Plant:

10% - 2015
10%

East TN Purchasing
Association

TN Minority Supplier
Development Council
Procurement

Conference

N 2009 Locallzatlon
Matchmaker Event
Chattanooga

Nov. 2008 Rainbow Push Coalition

Sept. 2008 TN Multicultural Chamber of
Commerce
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Local Sourcing Plant Construction

Total award: $519M

Local award:
$267M

Other:
$252M

Result: 51.4% Local Sourcing
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CGROUF OF AMERICA

Status Supplier Park

| S | Results:
///4 : . .
Jtssr.zc‘;frf*’ ‘l - = 4 lIdentified qualified developers

N :%gZ.;C;Zf 4 Competitive local lease rate
]w' 4 7 potential suppliers to go in park

| |4 Space: Two buildings each 18,580 sq. m

Next Steps:
4 Meeting between developer and component
suppliers

— e A ———————ee A
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Current Human Resources Activities

4 > 150 employees working for
project now

4 Job fair for graduates of
Tennessee Tech and Vanderbilt
University this week

4 Hiring of highly specialized
team members through end of 2009

4 Hiring of hourly workers
starts in 2010
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Frank Fischer

Volkswagen Group of America
Chattanooga Operations LLC
- Architectural Competition -

Dr. Jan Spies, Architect
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CGROUF OF AMERICA

Layout
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| T The Bridge

4 Connects Training Center

Parkin

g and Assembly Plant

|4 Major entry to plant for both

7

employees and visitors
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Closing the Gap

4 The bridge connects streams of people with different purposes
4 Employees entering on a day-to-day basis on their way to work
4 Guests on their way into plant

4 New employees and trainees

Frank Fischer
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Starting Point for Competition

values of Volkswagen

Bridge has to be practical, poetic
and it has to reflect the corporate

Frank Fischer

The aim is to connect Volkswagen ideas
with ideas of the area to learn and profit
from each other.




